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How | see it and how it will be. Old and new strategies for studying the figurative
component of social representations.

The aim of this contribution is to reflect on different ways of studying the figurative component of social
representations, starting from research experiences conducted in recent years mainly in the field of energy
and digital transition. As we know, the figurative core of representations plays a fundamental role in
summarising and shaping representational objects. And yet, the image is not only the outcome of the
representation process but also a communicative tool through which different cultural objects are
recombined and new representations are developed, debated, disseminated, and encapsulated in shared
narratives. On this basis, we will present some examples of research based on drawings, photovoice, digital
archives and - most recently - image production through Al. Taken together, the studies suggest the need to
develop research strategies that include the examination of visual elements of social representations,
without, however, limiting themselves to the analysis of explicit content alone.
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The aim of this contribution is to reflect on different ways of studying the figurative component of social representations, starting from research experiences conducted in recent years mainly in the field of energy and digital transition. As we know, the figurative core of representations plays a fundamental role in summarising and shaping representational objects. And yet, the image is not only the outcome of the representation process but also a communicative tool through which different cultural objects are recombined and new representations are developed, debated, disseminated, and encapsulated in shared narratives. On this basis, we will present some examples of research based on drawings, photovoice, digital archives and - most recently - image production through AI. Taken together, the studies suggest the need to develop research strategies that include the examination of visual elements of social representations, without, however, limiting themselves to the analysis of explicit content alone.



